
                                                                                                               

 "Enhancing Audio-Visual Digital Literacy " 

Poggio Mirteto, Italy, 17th-27th June 2014 

                          The Handbook 

              

A Grundtvig Workshop designed for Teachers, Educators, Tutors, 

Assistants, Trainers, Youth Workers and Volunteers working for the 

literacy of immigrants, people with disabilities & special cases. 
 

This Handbook1  was created for the Grundtvig Workshop “Enhancing Audio-Visual Literacy”.                     

It was made to collect all the activities and workshops implemented during the programme.                    

With this handbook we want to support the participants  to reproduce these activities with their learners.   

                                                           
1 This Handbook and all the activities, following the principles of non-formal education, are free to share and use with groups of young and adults learners.  



                                                                                                               

Module 1 - Photo 

Basic Principles of Photography, also known as 

 “The 3 secrets (+1) to create beautiful images” 

 

Aims: To create a basic knowledge of photo shooting 

Time: 30 minutes 

Group size: any  

Materials:  - Slides about the 4 secrets 

                    - Projector 

                    - One camera each participant 

 

Instructions: 

After introducing the 4 secrets, every participant goes alone to practice them. The assignment is to take at 

least 3 pictures using each secret. They have 15/20 minutes for it.  

The debriefing after this activity depends on the size of your group, with a small one, you can also look at 

the picture and check how they used what they had just heard. With a large group you should have 

hundreds of photos, so it’s impossible to look at all of them, you can just come back on this during the 

debriefing of the following activities. 

 

 

 

                                                                                                                                                                                                                 
  We do not own the rights of the photos used.   



                                                                                                               

 

 

SECRET No 1 – The center of attention 

Each image should have only one "center of attention".  

Center of Attention does not necessarily mean the subject of the picture (but it may coincide with that) but 

it is the most important part of the picture.  

Center of attention is the center part of the image that gives the answer to the question: 

 "This is a picture of what?" 

 When our picture has one center of attention everyone will respond the same way.  

Otherwise we get a confused answer. 

 

   

 

Can you see the difference? 

     

 



                                                                                                               

 

SECRET No 2 – The golden section 

Each image must be created using the 4 lines (2 horizontal and 2 vertical) in the figure below.                       

It is best to place the most important element of the image (the center of attention) near one of the 4 

checkpoints created by the 4 lines (for example: the eyes in a portrait, the line of the horizon in a 

landscape...).                                                                                                                                                               

This simple system helps us to use the best of the 9 areas of an image. You should print this in your brain! 

 

   

 

 

  

 

  

 

 

   

   

   



                                                                                                               

 

SECRET No 3 – The balance of color and mass 

The images must have a visual balance.  

Each object has a "visual weight" (regardless of the physical weight), because of the mass and color.  

Mass is the part of the frame occupied by our theme (larger the mass, the greater the visual weight). 

Color: different colors have different optical power and weight (the red over the gray, yellow more than 

brown...).                                                                                                                                                                          

It is impossible to calculate the correct "visual weight" because it is a mathematical concept.                        

We can have an idea of the visual weight if imagining a yoke beneath our image.                                           

The yoke is horizontal in the images that have visual balance.                                                                

Otherwise, the balance is down left or right, because the colors and the mass do not provide a visual 

balance to the picture. 

Let's see! 

     

 



                                                                                                               

 

SECRET No 4:                                                                                                                                                                 

If you cannot follow these 3 secrets due to any communication needs, you can still do it! 

 

But the question is: what do we communicate when we create an image, let’s see about the "meaning". 

The meaning of an image always has 4 concepts. In each picture one of these 4 concepts is stronger than 

the others and gives the content of what the image communicates. 

The four concepts are: 

• Aesthetics : when the image is beautiful because of composition, light, etc;  

• Informational : if the image gives information about something or someone; 

• Emotional : when the figure shows one of four emotions: anger / fear, happiness / sadness, surprise, 

disgust; 

• Symbolic : where an image uses symbols to show something else. 

 

After introducing the “secrets” to the learners, they can go and practice by themselves, taking photos and 

being careful to use what they have just learned. 

 

 

 



                                                                                                               

Workshop: “An Italian Story” 

 

Aims: - To take common decision and create a team spirit in the group 

             - To think about symbols, icons and stereotypes. 

             - To work on settings and details 

Time: 45 minutes 

Group size: 20/32 

Materials:  - Projector 

                    - One camera each group 

 

Instructions: 

After introducing the basic principles of photo shooting, it’s time to go deeper and start reasoning about 

the MEANING of a picture. We do it by dividing the group in smaller groups (3/4 people) and giving them 

the assignment to shoot a picture whose title is “An Italian Story” ( we choose Italy as we are here, you can 

choose whatever topic you want the group to reflect on). Each group will have 30 minutes for it. 

 

 

 

 



                                                                                                               

  

We want the group to talk and agree on which are the images and icons that symbolize Italy for them.                                                                                          

After they have finished, you can collect the pictures and, in a plenary session, collect feedback about the 

quality of the picture, if the group used the secrets above-mentioned or not, and, most of all, share within 

the group what the common thoughts about the chosen topic are, what we might call stereotypes and what 

is different instead.   

 

 

 

 

 

 

 

 



                                                                                                               

 

Workshop “The meaning of Light” 

 

Aims: - To take common decision and create a team spirit in the group 

             -To create awareness about effects of light on picture 

             - To use different light sources 

             - To work on settings and details 

 

Time: 1 hour 15 minutes 

Group size: 20/32 

Materials:  - Projector 

                     - One camera each group 

                     - Tripods 

                     - One colored picture of the “Coniugi Arnolfini Portrait” each group 

                     - Artificial lights 

 

 

 



                                                                                                               

 

Instructions: 

Light is a very powerful instrument in photography. 

You can start this workshop showing this video in which we recognize the effect of  lights on faces, 

environment and, of course, on our pictures and movies.  After showing the video, the participants will be 

divided in groups (3/4 people) and will receive the assignment to reproduce the “Coniugi Arnolfini 

Portrait”. The will have 1 hour for it. 

During the debriefing, looking at the pictures made, you can see which group went closer to the original 

painting,  but the most important aim is to share about the process in the team: who did what and how did 

they decide about the different roles, if they were struggling with time etc. 

 

https://vimeo.com/63602119


                                                                                                               

Workshop “Blind director” 

 

Aims: - To take common decisions and create a team spirit in the group 

            - To experience limitations and find creative solutions 

             - To help and listen to each other 

             - To work on settings and details 

 

Time: 1 hour 30 minutes 

Group size: 20/32 

Materials:  - Projector 

                     - One camera each group 

                     - Tripods 

 

Instructions:  

This activity takes the principles of teambuilding and coaching and brings them together with media. The 

group is divided in smaller groups (4/5 people) and each person has a different role: 

 Director: The Director is the one deciding the topic of the picture, the settings, costumes etc.  but 

he/she ’s blindfolded  and is not allowed to do anything physically. 



                                                                                                               

 

 Photographer: The Photographer is the one manually shooting the picture; he/she is has to follow 

strictly the instructions of the Director. 

 Actor(s): The Actor is the one appearing in the photo and can be one or more;  he/she is has to 

follow strictly the instructions of the Director. 

 Assistant(s): The Assistant take care of the settings and costumes; he/she is has to follow strictly the 

instructions of the Director. 

 

This activity is designed that everybody in the group experience the different roles, but if you haven’t 

enough time it is also ok to do it only once.  

During the debriefing it’s important to focus on how the learners decide about the roles in the team, how  

the director coped with his/her limitation, if and when he/she felt the support of the others. While for the 

other roles they can share about how it was to follow instructions and if they felt part of the team.   

 

 

 

 

 

 

 



                                                                                                               

Workshop “From Universal to Personal” 

Aims: - To share about common values 

            - To express our feelings 

             - To help and listen to each other 

 Time: 45 minutes 

Group size: 20/32 

Materials:  - Projector 

                     - One camera each group 

Instructions: 

There are Values which are Universal, Love, Friendship or Peace are well known and recognized everywhere 

in the world by each of us. Still we express them in our Personal way, through our filters such as 

backgrounds, culture, education etc.   

After dividing the participants in smaller groups (4/5) they will have a list of positive value (love, 

friendship, empathy, care, togetherness, peace, brotherhood etc.) to represent in the picture.                         

A fun alternative: if you haven’t enough time, you can give only one value each group, and the other groups 

will have to guess it later during the sharing. 

With the debriefing participants will reflect and share about their values, how they decided to represent in 

the way they did, what the differences were and the common elements in the group.                                    

This activity can be very suitable for groups with special needs or immigrants:  expressing one’s feelings is 

not always easy but putting this in an image can facilitate the process.      



                                                                                                               

Module 2 – Video-making 

Basic principles of Video-making 

Aims: To create a basic knowledge of Video-making 

Time: 30 minutes 

Group size: any  

Materials:  - Slides about the shot types 

                    - Projector 

                    - One camera that can make video each participant 

Instructions: 

With this workshop we start the part of the program dedicated to Video-making. From the technical point 

of view it is important to remember that all the principles we used with  Photo (Rule of thirds, mass and 

colors,  lights, etc.) are still useful and we use them also while making videos.  

This activity is dedicated to practicing the different kind of shots,  because in Video-making there is a very 

important concept called Visual Grammar, meaning that when we are creating a video every kind of shots 

has a meaning, and we should use them as if we were writing.   

So shot after shot (word after word) we write our story.  

We can summarize this concept like this: 

SHOT = communication of information= Word 

SEQUENCE =  chunk of information = Sentence 

SCENE = bigger chunk of a story/process  = Paragraph 

ACT/ CHAPTER = complete chunk of a story/process   = Chapter 

 



                                                                                                               

 

After showing the different shots, every participant goes by herself/himself practicing at least three of the 

shots which were just shown. They have 30 minutes for it.  

The debriefing after this activity depends on the size of your group, with a small one, you can also look at 

the different shots and check how they use what they have just heard. With a large group you should have 

hundreds of them, so it is impossible to look at all of them; you can just come back on this during the 

debriefing of the following activities. 

 

You can download the file with the different Shot types here. 

 

 

 

 

 

 

 

 

 

 

https://www.dropbox.com/s/y70h69njvbrvz2v/SHOT%20TYPES.doc


                                                                                                               

Workshop “Life is a movie” 

Aims:  -To practice different shot types 

            - To take common decision and create a team spirit in the group 

             - To work on settings and details 

 

Time: 1 hour and 30 minutes 

Group size: 20/32 

Materials:  - Short piece (1 min) from a famous movie 

                    - Projector 

                    - One camera that can make videos in each group 

                   

Instructions: 

This activity is extremely simple and powerful. After practicing alone the different shots, learners can get 

more familiar with them working in a team. After dividing the participants in smaller groups (4/6 people) 

they will have to reproduce a scene from a famous movie (we choose a dialogue from Pulp Fiction, you can 

choose what you want; the most important aspect is to have close-ups and a dialogue).  

With the debriefing you can point different aspects, if the team focused on reproducing the scene or to 

create their own version, how they decided the different roles, how they coped with the limited amount of 

time etc. 

 



                                                                                                               

Module 3 – Media Education 

Workshop: Media Education2 

Media education is the process through which individuals become media literates in the digital age.         

The principles of media education are the same as they have always been, critically understand the nature, 

techniques and impact of media messages and productions. Media education acknowledges on the 

positive, creative and pleasurable dimensions of popular culture. It incorporates production of media texts 

and critical thinking, decoding, analyzing, synthesizing and evaluating media, to help us navigate in an 

increasingly complex media landscape. Media education encourages an approach that is always probing, 

posing questions such as: Who is the audience of a media production and why? From whose perspective is 

a story being told? How might different audiences interpret the same media production? 

Media Education is not about having the right answers; it is, rather, about asking the right questions. 

Because media issues are complex and often contradictory and controversial, the educator’s role is not to 

impart knowledge, but to facilitate the process of inquiry and dialogue. 

Key concepts for Media Literacy 

Media educators base their teaching on key concepts of media literacy, which provide and effective 

foundation for examining mass media and popular culture. These key concepts act as filters that any 

media text has to go through in order for us to respond. 

There are a number of key concepts to choose from. Some of the current ones used by media educators are 

as follows: 

 

                                                           
2 This content was taken from the Canada’s Centre for Digital and Media Literacy (http://mediasmarts.ca/)  



                                                                                                               

1. Media are constructions 

Media products are carefully constructed. They are created with a purpose and from a particular 

perspective using specific forms and techniques. Media literacy works toward deconstructing media 

products. It takes those products apart to show how they are made and explores the decisions and 

determining factors behind them. In addition, each medium has its own grammar and shapes reality in its 

own particular way. Different media will report the same event, but will create different impressions and 

messages. 

2. Audience negotiate meaning 

We all bring our own life experience, knowledge and attitudes to media we encounter. Each of us, in our 

own unique way, makes sense of what we see and hear. Media literacy encourages us to understand how 

individual factors such as age, gender, race, and social status affect the way we interpret media. 

3. Media have commercial implication 

Most media production is a business and must, therefore, return a profit. In addition, media industries 

belong to a powerful network of corporations that exert influence on content and distribution. Questions of 

ownership and control are central to understanding media, since relatively few people control what we 

watch, read and hear in the media. 

4. Values and ideological messages underpin all media 

Explicitly or implicitly, mainstream media convey ideological messages about values, power and authority. 

In media literacy, what or who is absent may be more important than what is included. 

 

 


